Lesson Plan 2021-2022(Even Semester)
SUBJECT : RETAIL MANAGEMENT                                                                                      CLASS:B.COM 3rd A,B
Assistant Professor :  Sheetal Mangla
	MONTH
	SYLLABUS TO BE COVERED

	April
	Retailing: concept, characteristics and importance; theories of retailing



	May
	Strategic planning in retailing; planning location of retail institution: trading area analysis, deciding the most desirable type of location, choice of a general location, choosing and evaluating a particular site; material handling

	June
	Organizational structure in retail institutions; classification of retail institutions; store based and non-store based retail organizations; process of setting up a retail organization.

	July
	Store management: blueprinting operations, deciding stores layout, energy management, security issues;

applications of information technology in retailing.

Trends in retailing in India; FDI in retail.


Lesson Plan 2021-2022(Even Semester)
SUBJECT : Fundamentals of Marketing



CLASS:B.COM 1st  B
Assistant Professor :  Sheetal Mangla
	MONTH
	SYLLABUS TO BE COVERED

	April
	Introduction: meaning, concepts & principles of marketing; marketing management; marketing mix.

Analysis of marketing environment: internal environment, external environment: demographic, socio-

cultural, political, economic, natural, technological, and legal.

	May
	Market Segmentation: concept & bases of market segmentation; understanding consumer behavior.

Product: meaning, classification, product mix and product line decisions; product life cycle; new product

development process; branding; packaging; labelling.

	June
	Pricing: pricing objectives; factors influencing pricing; pricing strategies.

Promotion: element of promotion mix.



	July
	Distribution channel: meaning, types, role and factors affecting choice of distribution channel.


